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Course Syllabus
Course code: MGMT2018M    Course : Ethics and Social Responsibility
[bookmark: _GoBack]Credits: 2.0  Weekly Contact Hours: 2.0 (Lecture) - 0.0 (Practice/Other)
Total Contact Hours: 32    Course Category: General Education
Target Students: Undergraduate students
Prerequisite: Fundamentals of Management
*One credit in Zhejiang University consists 16 teaching hours of lecture; one teaching hour is 45 minutes. Hours spent on homework and readings are not included.
1. Course Introduction
Humanistic care, ethical decision-making, social responsibility and sustainable development are becoming increasingly important global topics. Especially for business school students, while learning about knowledge of business management, they must also understand that justice, business ethics and social responsibility are essential for business success. Within the confines of the law, they should follow ethical rules and standards, fulfill social responsibilities, and do business in a more sustainable manner. This course aims to enable students to integrate Chinese and Western theories on business ethics and reflect on their own ethical values; dare to make ethical decisions and respond to ethical dilemmas; and have the courage to practice socially responsible innovation and develop leadership for the new era.
2. Course Objectives
(1) Learning objectives
 Understand why enterprises need to construct a management perspective of business ethics and social responsibility;
 What business ethics and social responsibility issues should receive high attention;
 How to conduct fair and ethical business activities;
 How do enterprises strategically take social responsibility and achieve sustainable development.
(2) Measurable outcomes
Upon successful completion, students are expected to:
 Systematically master the basic theories of justice, business ethics and social responsibility;
 Gain an in-depth understanding of the social and ethical challenges that Chinese companies may face in participating in global competition;
 Be familiar with business ethics and social responsibility practices that companies can undertake;
 Analyze and understand cases of justice, business ethics and social responsibility in the real business world;
 Apply relevant knowledge to try to solve difficult practices in business ethics, social responsibility and sustainable development.
Note: The above learning outcomes are measured through class discussion, individual assignments, group projects and final written tests.
3. Course Requirements
(1) Teaching methods and requirements:
Teaching methods:
a. Teacher lecturing (lecturing core content, summary, Q&A, announcement of discussion topics, etc.);
b. Classroom exercises (students learn through hands-on experience);
c. Reading and homework after class (read recommended references and complete individual assignments);
d. Teamwork (project discussions and class presentations in small groups);
e. Group presentation ();
f. Final open-book exam.
Course requirements:
[bookmark: _Hlk148959921]Students should be familiar with the basic knowledge and able to express themselves, cultivate mindset and teamwork spirit, enhance alertness and judgement to fairness, business ethics and social responsibility and finally form the interest to study ethics and social responsibility issues.
Exam scoring and suggestions:
The proportion of grade composition: Final open-book exam.45%, Group projects 20%, Individual work 20%, Class participation 15%
Student Integrity Requirements:
Fraud behaviors such as plagiarism in individual work or course examination will result in a failing grade for the course.
4.  Teaching arrangements
Teaching arrangement
	Week
	Class hours
	Teaching content
	Teaching Mode

	1
	2
	Lesson guide/ Why Should Business Students Learn Ethics and Responsibility
	Lecturing, discussion

	2
	2
	The moral limits of the market/ Build moral awareness and alertness to equity and efficiency
	Lecturing, discussion

	3
	2
	Justice/ Learn Western utilitarianism, liberalism, and communitarianism, and understand the corresponding Chinese ethical concepts such as Mohism, Taoism, and Confucianism 
	Lecturing, discussion

	4
	2
	Fundamentals of business ethics/ 
Understand the important role of business ethics in enterprise management through Case Studies such as Enron
	Lecturing, discussion

	5
	2
	Ethical decision-making in daily life (I)/ Help students construct three elements ethical decision-making framework and clarify their own ethical values
	Lecturing, discussion

	6
	2
	Ethical decision-making in daily life(II)/ Help students understand the importance for managers to clarify organizational ethical norms and identify social ethical culture 
	Lecturing, discussion

	7
	2
	Fundamentals of corporate social responsibility/ Introduce classical definitions of western social responsibility to students and expounds the key points of traditional and contemporary corporate social responsibility in China
	Lecturing, discussion

	8
	2
	Stakeholder theory/ Introduce stakeholder theory and management philosophy. Encourage students to participate in the firsthand experience through on-site exercises
	Lecturing, presentation

	9
	2
	Strategic social responsibility (I)/ Introduce Wood and Porter's Two Strategic
Social responsibility framework, discuss practical cases of Transfar Logistics responsibility
	Lecturing, case study

	10
	2
	Strategic social responsibility (II)/ Focusing on the case study of the strategic social responsibility of Guangzhou Pharmaceutical Group, lead students to think about key strategies and key points in practice
	Lecturing, case study

	11
	2
	Corporate social responsibility practices/ focusing on practical cases such as charity and volunteer services, help students build a sense of responsible action with righteousness and profit
	Lecturing, discussion

	12
	2
	Innovation, entrepreneurship and social responsibility/ Explore how enterprises integrate social responsibility into the process of innovation and entrepreneurship in the context of internet entrepreneurship
	Lecturing, discussion

	13
	2
	Group project report (I)/ Students report on representative cases about how Chinese enterprises deal with ethical challenges and fulfill social responsibilities.
	Presentation, discussion

	14
	2
	Group project report (II)/ Students report on representative cases about how Chinese enterprises deal with ethical challenges and fulfill social responsibilities.
	Presentation, discussion

	15
	2
	Lecture by corporate guest speaker/ in-class case sharing, field trip to typical companies 
	Lecture, interaction

	16
	2
	Course summary and prospects/ Reemphasize the essence of ethical responsibility to business operation and inspire students to think about socially responsible innovation practices.
	Lecturing, discussion


Note：The time for various teaching forms has been included in the teaching hours of each chapter.
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6. Course Website
Course MOOC resources https://coursehome.zhihuishu.com/courseHome/1000063785
Learning in Zhejiang University platform: https://course.zju.edu.cn/zh-cn/
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