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Course Syllabus
Course Code: MGMT1001M     Course: Social Psychology
Credits: 3.0  Weekly Hours: 3.0-0.0     Total Hours: 48
Course Category: Professional Course     Target Audience: Second-year undergraduate students majoring in Business Administration in the School of Management and related social science disciplines
Prerequisites: None specified
I. Course Introduction
(A) Chinese Description
在16周的时间里，本课程对社会心理学作一个初步但全面的介绍。课程采用全英文教学。课程的目的是教授社会心理学领域内的一些经典的（如认知失调理论）和相对近期的理论（如关于自我的理论），鼓励学生用逻辑的知识框架去架构理论间的关系，引导学生用理论观察和解释社会现实，并最终指引学生通过社会行为构建美好的人生。
(B) English Description
This 16-week course provides a preliminary yet comprehensive introduction to the field of social psychology. It is taught entirely in English and is designed for first- and second-year undergraduate students majoring in social science disciplines. The course aims to teach classic and modern theories in social psychology (e.g., cognitive dissonance, self-esteem research, and its debates with willpower studies). Students will be encouraged to construct logical knowledge frameworks to relate theories, guided to observe and explain social realities through these theories, and ultimately shown how behaviors can contribute to a better social life and individual well-being.
II. Teaching Objectives
(A) Learning Objectives
1. Systematically master the foundational theories across twelve subtopics in social psychology.
2. Learn to observe, analyze, and interpret social life using theories from social psychology.
3. Enhance proficiency in reading, thinking, and presenting in English.
(B) Educational (Character Development) Objectives
1. Deepen students’ understanding of the fundamental Marxist perspective that "humans are social animals."
2. Guide students in establishing healthy social relationships and better integrating into society.
3. Encourage self-reflection and self-awareness to cultivate psychological cognition for a fulfilling life.
4. Through course assessment design, help students recognize the joy and importance of achieving results and self-efficacy through effort.
(C) Measurable Outcomes
1. Mastery of course content: Measured through three quizzes and the multiple-choice section of the final exam.
2. Ability to apply theories to social life: Assessed through one individual presentation and one group presentation.
3. Reflection on human sociality, healthy relationships, and psychological cognition: Evaluated through an individual film review assignment and the open-ended section of the final exam.
III. Course Requirements
(A) Teaching Methods and Requirements
1. Teaching Methods:
· Conducted entirely in English.
· Each session begins with individual presentations (3–4 minutes per student), where students apply a theory from the previous lesson to explain a real-life event. Approximately 9–10 students present per session. Each student presents once during the semester.
· Three quizzes (24 multiple-choice questions each) will be administered to help students review and consolidate course content.
· Instructor-led lectures on new topics (100–110 minutes).
· One group presentation task requiring students to create a video enacting a learned theory, with other students guessing the theory.
· One individual written assignment: a film review of approximately 600 words.
2. Course Requirements:
· Students must have a strong foundation in English.
· Consistent attendance and active participation are required throughout the semester.
· Students must demonstrate self-discipline to regularly review course materials and read the textbook weekly.
· A proactive attitude toward self-improvement is expected; the course is not suited for students seeking to merely “pass” without engagement.
3. Time Allocation:
· In-class time: 135 minutes per week (3 × 45 minutes).
· Out-of-class time: Approximately 180 minutes per week:
· Review (lecture slides + textbook): 80 minutes.
· Individual assignments: 20 minutes (average).
· Group assignments: 20 minutes (average).
· Extended reading: 60 minutes.
(B) Assessment and Suggestions
1. Grading Breakdown:
· Attendance: 13%
· Quizzes: 24% (3 × 8%)
· Individual Presentation: 4%
· Individual Film Review: 1–3%
· Group Presentation: 8%
· Final Exam: 50%
2. Final Exam Format:
· Closed-book.
· 70 multiple-choice questions (70%), similar in style to weekly quizzes.
· Open-ended questions (30%).
3. Study Suggestions:
· Pay close attention during lectures.
· Complete all assignments diligently.
· Review lecture materials regularly and prepare thoroughly for the three quizzes.

IV. Teaching Schedule

	Week
	Lecture Chapters & Main Content
	Teaching Mode (Online, Offline, Blended)
	Extracurricular Learning & Assignment Requirements
	Instructional Hours

	Session 1
	Course Introduction, social   psychology research methods
	Offline
	Reading Chapter
	3

	Session 2
	The Self in a Social World
	Offline
	Reading Chapter
	3

	Session 3
	Social Beliefs & Judgment 1
	Offline
	Reading Chapter
Individual Presentation
	3

	Session 4
	Social Beliefs & Judgment 2
	Offline
	Reading Chapter
	3

	Session 5
	Behavior and Attitude
	Offline
	Reading Chapter 
Individual Presentation
	3

	Session 6
	Genes, Culture and Gender
	Offline
	Reading Chapter
Quiz
	3

	Session 7
	Conformity and Obedience
	Offline
	Reading Chapter
Individual Presentation
	3

	Session 8
	Persuasion
	Offline
	Reading Chapter
Individual Presentation 
	3

	Session9
	Group Influence
	Offline
	Reading Chapter
Individual Presentation
	3

	Session 10
	Prejudice
	Offline
	Reading Chapter
Quiz
	3

	Session 11
	Aggression
	Offline
	Reading Chapter
Individual Presentation
	3

	Session 12
	Film week
Class discussion
	Offline/online
	Prepare for the individual film review assignment.
	3

	Session13
	Attraction and Intimacy
	Offline
	Reading Chapter
Individual Presentation
	3

	Session 14
	Helping
	Offline
	Reading Chapter
Individual Presentation
	3

	Session 15
	Revision
	Offline
	Individual Presentation
Quiz
	3

	Session 16
	Group presentation
	Offline
	Group Presentation
	3
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